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1.1 INTRODUCTION  

Online shopping is the process whereby consumers directly buy goods, 

services etc. from a seller interactively in real-time without an 

intermediary service over the internet. Online shopping is the process 

of buying goods and services from merchants who sell on the Internet. 

Since the emergence of the World Wide Web, merchants have sought 

to sell their products to people who surf the Internet. Shoppers can visit 

web stores from the comfort of their homes and shop as they sit in front 

of the computer. Consumers buy a variety of items from online stores.  

 Nowadays, online shopping is a fast growing phenomenon. Growing 

numbers of consumers shop online to purchase goods and services, 

gather product information or even browse for enjoyment. Online 

shopping environment are therefore playing an increasing role in the 

overall relationship between markets and their consumers.That is, 

consumer-purchases are mainly based on the cyberspace appearance 

such as pictures, image, quality information, and video clips of the 

product, not on the actual experience.According to the survey of clicks 

stats, this growing and diverse internet population means the people 

having diverse taste and purposes are now going to web for information 

and to buy products and services.  

 The wide use of internet and the rapid growth of technology have 

created a new market for both the customers and business. Now day’s 

internet is not just another medium to get in touch with customers,   

 


